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Abstract

This study aims to examine the mediating effect of entrepreneurial alertness
between prosocial motivation and innovative behavior among social entrepreneurs in
Taiwan. A questionnaire survey was conducted with founders and co-founders from the
Social Innovation Organization Registry Database under the Small and Medium
Enterprise and Startup Administration of the Ministry of Economic Affairs. Using
online questionnaires and stratified convenience sampling, 200 questionnaires were
distributed, yielding 138 valid responses (effective response rate: 69%). Descriptive
statistics and regression analyses were employed to test the research hypotheses. The
findings reveal that prosocial motivation has significant positive effects on both social
entrepreneurial alertness and innovative behavior, while social entrepreneurial alertness
significantly and positively influences innovative behavior. Further mediating effect
analysis indicates that social entrepreneurial alertness fully mediates the relationship
between prosocial motivation and innovative behavior, suggesting that prosocial
motivation indirectly affects innovative behavior only through social entrepreneurial
alertness. Although enhancing prosocial motivation contributes to innovative behavior,
this effect is realized through the improvement of social entrepreneurial alertness.
These findings provide valuable implications for social innovation organizations,
higher education institutions, and government agencies in promoting social

entrepreneurship.

Keywords: Social Entrepreneur, Prosocial Motivation, Social Entrepreneurial

Alertness, Innovative Behavior
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