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Attachment on Behavior Intentions
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Abstract

The purpose of this study one is to understand how tourists Tainan Yanshuei
Fireworks Festival affects their behavior intentions, the other is to understand tourists
Tainan Yanshuei Fireworks Festival image whether will be affected by destination
attachment on behavior intentions. In this study, a sample of 300 questionnaires tourists
who participated in Tainan Yanshuei Fireworks Festival in 2015. A total of 239
questionnaires were valid. The research method is to conduct statistical analysis of data
through descriptive statistic, validity analysis, reliability analysis, common method
variance, and structural equations. The research results found that event image has a
significant on behavior intentions and destination attachment, and destination
attachment also has a significant on behavior intentions. This empirical research further
infers that destination attachment is a partial mediation variable between event image
and behavior intentions. This study also extends the literature on celebration activities
related tourism fields. The finally puts forward conclusions and suggestions, and

provides reference in travel industry.

Key Words: Yanshuei Fireworks Festival, Event Image, Destination Attachment,

Behavior Intentions.
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