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The Influence of Impulse Purchasing, Comformity
Purchasing and Post-Purchase Cognitive
Dissonance on Return Behavior: A Case Study of
Online Clothing Sales
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Wang, Chih-Yi

Master, Department of Business Administration, China University of Technology

Abstract

With the popularity of online shopping, consumers are faced with various
psychological variables during the shopping process, including impulsive purchasing,
comformity purchasing, and post-purchase cognitive dissonance. These variables could
have the important impacts on the return cognition after buying. This study aims to
explore how these variables affect the return behavior of online clothing sales.

This study conducted a questionnaire survey on consumers who have purchased
clothing online and successfully returned clothing to analyze whether the impact of
impulsive purchasing, comformity purchasing, and post-purchase cognitive dissonance
on Return Behavior is significant. The results of the study showed 1. impulsive
purchasing, comformity purchasing, and post-purchase cognitive dissonance had a
significant impact on Return Behavior. 2. Post-purchase cognitive dissonance had a
partially mediated the relationship between impulsive purchasing and Return Behavior.
3. Post-purchase cognitive dissonance had a partially mediated the relationship between
comformity purchasing and Return Behavior; 4. Different demographic variables had
partially significant differences in impulsive buying, herd buying, post-purchase
cognitive dissonance and Return Behavior.

The conclusions of this research will help online clothing retailers analyze the key
variables influencing consumer Return Behavior. These variables should be integrated
into the development of online clothing sales strategies. A quality return mechanism
and service standards should be implemented, which will help businesses maintain a
competitive advantage in the highly competitive market and provide a more satisfactory

online shopping experience for consumers.

Keywords: Impulse Purchasing, Comformity Purchasing, Post-Purchase

Cognitive Dissonance, Return Behavior, Online Shopping
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