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Applying the Naturalism of Qualitative
Research to Discuss Influence of Experience
Activities on Consumer Satisfaction and Loyalty
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Abstract
The main purpose of this study is to understand the impact of tourist experiential
activities at Flying Cow Ranch on consumer satisfaction and loyalty. The naturalism of
qualitative research is applied in the research method. The research showed that, firstly,
in terms of experiential activities, tourists can further understand the ranch after
participating in the experience activities, and can also stimulate their own different
creativity and interests, and they are most satisfied and enthusiastic about the grassland
square and animal ecological area after the experience. Second, in terms of consumer
satisfaction, the Flying Cow Ranch's experience activities and activity facilities are well
received by tourists, and the ranch's guides are highly praised by tourists. The signs are
also very clear, allowing tourists to go to the right place, and the overall environment
in the ranch is also well recognized and satisfied by tourists. Tourists also believe that
the ranch's services and facilities have room for continuous improvement. Third, in
terms of loyalty, tourists believe that their willingness to participate in experience
activities, as well as whether the ranch's facilities are complete, will influence their
willingness to return the following time, and they all express a willingness to purchase

their peripheral products after participating in the experience.

Keywords : Experience Activities, Consumer Satisfaction, Consumer Loyalty,

Naturalism.
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