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Abstract

According to the Department of Statistics of the Ministry of Economic Affairs,
Taiwan's catering industry reached a peak in 2011 and has shown a phased downward
trend in recent years. Faced with challenges such as declining consumer satisfaction
and consumer boredom, F&B operators not only need to meet the functional needs of
consumers, but also need to further strengthen the symbolic brand image to meet the
social and psychological needs of consumers. If you want to build a brand that can be
recognized by consumers' social and psychological needs, you must rely to a
considerable extent on a series of symbol strategies in the process of brand construction.
Using a semiotic perspective, this study conducts an interpretive analysis of the
symbolic design of the Lady nara brand, such as the brand logo, main visual, publicity,
meal and space from the perspective of semiotics, combined with literature analysis and
intentional sampling interviews. Lady nara’s brand has successfully constructed a
feminine Thai catering brand through systematic symbolic combination, prominent use
of core symbols and embedding cultural symbols, with images such as noble elegance,
diverse self, Thai beauty and traditional innovation. The management connotations
presented by this brand symbol construction include: the brand symbol strategy plays
an active role in contemporary enterprise management; the brand symbol construction
strategy that emphasizes systematic, aesthetic and cultural symbols can help enhance
the consumer identity and market competitiveness of catering brands.

Keywords: Brand Marketing, Symbolic Strategy, Lady nara
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