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Explore Behavioral Intentions of Using Food

Delivery Platforms-An Example of foodpanda

Hsu, Melissa Yi-Ting

Su, Alli

Abstract

In existing literature, there is little research on the theory of conformity behavior
that discusses the consumer’s intention to use food ordering and delivery platforms.
This study focuses on the consumers of foodpanda. With a convenience sample,
survey questionnaires were distributed online. The study period was from April 6 to
May 8, 2020. A total of 276 valid questionnaires were collected and Smart PLS 3.0
was used for analysis. Research findings show that "convenience" and "perceived
usefulness" significantly and positively affect the behavioral intention of using the
food ordering and delivery platform. The results of this study contribute to the
academic research on food ordering delivery platforms and have practical

implications for the industry of such platforms.

Keywords : conformity behavior ~ technology acceptance model ~ food delivery

platforms - foodpanda
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