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Abstract

Fitness of Taiwanese people is one of the nation’s important projects. The
epidemic era has accelerated the demand for quality and quantity home fitness, and the
appeal of fitness internet celebrities is unstoppable in the new normal of the epidemic
(or exercise). The purpose of this study is to modeling home workout fitness internet
celebrities in Taiwan. The seven factors of the modeling are social attractiveness,
physical attractiveness, perceived similarity, parasocial relationships, wishful
identification, physical outcome expectations, and work out intention with fitness
internet celebrities, respectively. There are five research contents, which are to
understand different backgrounds of the samples; to understand the present situation of
the seven factors of fitness internet celebrities; to confirm the correlation of the seven
factors of fitness internet celebrities; to confirm the relationship of the seven factors of
fitness internet celebrities, and to construct a model of the seven factors of fitness
internet celebrities. Through convenience sampling online questionnaire method, 600
samples were sent out and 517 samples were returned. The main body is to use the
DoSurvey internet survey platform to investigate the impact of fitness internet
celebrities on Chinese people’s home fitness during the epidemic era. After the sample
collection is completed, descriptives, reliability analysis and modeling analysis will be
applied. Relevant modeling analysis is completed using the LISREL program. The
modeling analyses were first-order confirmatory factor analysis, second-order
confirmatory factor analysis and structural equation model. Results: This study
successfully constructed the first order and second order confirmatory factor analysis,
and finally used the structural equation modeling to test the relationship between factors
and successfully constructed a causal relationship model. Conclusion: This research is
the first model in Taiwan, so it is of great importance and reference. In addition to the
research itself, which can be used for further high-order modeling analysis, it can also
be used as a reference for those who are interested in subsequent modeling research.

Keywords: Fitness Internet Celebrities, Home Workout, Confirmatory Factor
Analysis, Structural Equation Modeling

*corresponding author

42



EXR I L i

PR 2019 # 12 7 ATF] Sk o & ) R
AERETRFAI FuET 2Tk 't‘?'fg”__.v__
Lk (World Health Organization, WHO) & 5 & i#

LR & s TCOVID-19, 0 e pFE T > 2k
COVID—19 T hARFEESLR e R
& BFTRRS b R P4 B 4 % o CEFL DR
AFEFH P L0 P R $ COVID-19 2 g5
A BAR G E I T EFELEE AR
S REFALRBEM S A2 HHF R R B
R AR LS SE R SRR IS s VB S
2R 2 o

BRI AT N E R
BB vids i TSN g & 172 i oty
CTHARER EROER, ~ THURRAN
ipRie s ighy 2 TELR @R £ 8 F
Fgw B o BRI AAT TSP RE
Bt RBEMT A TR I EE AR
B R B TR T 4R 5(2020 & 3 0 3 2020 &
S U)TAN B A D F B
(2020 # 6 * 1 2021 & 7 * )3 TopiFisgi
BARGED R L FRAAR S \&@79\
FA KB EE (2021 £ 81 3 £)= BIE
B g LFAFRE  FEACEKTHED
56.8% 0 L hFu AL T AL ER R
FAEI 645% o ERITE RWTEH DR
oA RHESLEFTEERF DML
#hoFF 2 EROESF R/ - 2
FAR AT d)2EmY TR RKEY
iz~ (L5 33 % -2023;§F 485 £-2016)°

W T VY _ A 2021 FE 52 18p T
5% 19p4=3 572 28p _?:W)" S R
z"H’Ii \‘:ﬁ(’ MRAZ T 7?1'\54’ ¥ R 7@‘;‘%1;!]‘{%’% d
%?Jiﬁﬁ}"ﬁi.&%‘\ s 8 AR ?5'7» f_‘_i‘l

ﬁ””i Fé‘fs’")ﬁ If&“ ””mﬁ B E
—ﬁ%"fi:}d‘*a ] (Ao b IE_E*;‘K\%f“EE
o i .L Bg) B 247 T AR
T o R ForiEd R B auEE A L @

ik % o

L_:!;*;/? 43 p Eh R o O p RE

o E ) %ﬁ.&%«w Ly
éﬂﬁﬁow@*+4' CRAFEE R R
oS EAR L E AR £ E B APP (7R Tl
B FP o F 5L RN »‘%;ﬁ:". P
AP E R HAL o RIRN T %#ﬂ &
A i A (B s Eﬁvﬁ—ffg‘k”’"}m,zxarr L)
# > fie =T 5 (YouTube ~ Instagram ~ Facebook)
RAFELMER S R aMaEss  H 357

i o

R RERRROVREGERES
2022 ; Parker et al., 2021) o 3 R & M £ &
(20224 N E T G SR 0 3 F A
ﬁsffh%ﬂ *—1“’ ?.Iﬂ' PRALF R AT L LR

TfRIREEE 3 fﬁﬁf;\ CIRATR R EE
’} *iiﬂ/@;/ﬂ Jﬁz SIS R Al ﬁ\ué ,
2 a‘r# g ¥ ﬂfﬂ ¥ A1 371 ¢ (Horky, 2021;
Parnell et al., 2020)

B 4F A % BE3E(social distance) =i B Hp
o A PEE A Flak L AR @ B P& P B pEAL
#4148 (social media) e bf 1F AR $HehE & > 1y
Rif R Bl ped@hy? §9% 40
R THRED MRAE TR B
LAY ¥ Tl { gzt @d i ip il o
el AEFE L F| P A ;ﬁ,% Ak TR
LR AR BRI L R B

4T USRS e Y B B Y SR
R PER gL
flA bty 2 b sl

(Physical Attractiveness, PA)sh 4 & > X B A
FR Ol PR ek 2 R B B i
AR A2 5 T HEALE M % (Parasocial
Relationship, PR) gL fﬁ,“’ i f R-H e
APREBER RS ELABENLEI R
% VT E i’é?f;ﬁ%/ R T

(Wishful Identification, WI)>+ #&_{8 & $#%&7 §2
B )~ e B R - B
k =4 4% (Continuous Intention To Work Out
With Fitness Internet Celebrities, CI) > & ** CI %]
F R SR ERSEY @S
L LR, o

"

Pew #77 P waF S p £ HRF LR £ R
FEAFERgRLEEET L 16%
YouTube # % 2020 & ~ jR {78 F i L 225 en
Bedbw- ERAT TR CRENREL T
FaL I RO AITERT B
MR F o YT &4 (R g2 B8fis ks
RE)AM CETRE o R RpLTPrE
fRde e i LT R B B Y
1 (v (Kim etal,, 2023) o & 5 4 b= ch: 5B i3
2K > Jif 2z 1980 # &3 % i (Jane Seymour
Fonda)*gh - ¥ fiiE & 4 o endpge 5 7 % pF
AR E RGO RELTE ) P
AN 7f7q_|‘t’ e R RO s A 4‘,‘;'3
FAT 0 1980 E P4 PR b B 2 TR e
E e 19 fie F 0 Bdp 1 SR F 0 P
e 86 f

¥ % "% PubMed ~ Scopus fr Google
Scholar rn M E AR 4 A R ET
F&1 3 ¥ 8 5 (Acute Aerobic Exercise) ¥



- k5| Tpe 475 8 X % 5 (Alzheimer’s Disease,
AD)4r T g & 4w M st 5y (Mild cognitive
impairment, MCI) % 3& 4 #4317 # it (Executive

Functions, EF) % = & %3 fit&# 5 > ¢ &
I ¥r+41#24] 5 (Inhibitory Control, IC) ~ T 1 i%z&

%5 (Working Memory, WM) v
I RE > 2023) -

T'\%“L%u (?E

AELEFER NS BRI AW TR

1 (Social Attractiveness, SA) ~ T ¢ A3l

(Physical Attractiveness, PA) ~ T & | g
(Perceived Similarity, PS) ~ T #t4k € B % 4
(Parasocial Relationship, PR) ~ [ 4c &, 5%k

(Wishful Identification, WI) ~ T £ %8 & % g 8
(Physical Outcome Expectations, POE) 2 T 3 5
o ¥ g o = - 4= g ¥ (Continuous
Intention To Work Out With Fitness Internet
Celebrities, CI) (p ¢ = B F1 % * R A1) e

W = 3 SAPA £ PS F_iE 5 4t i, 1o
*F 3 SA # B~ Hoffner ¥ Buchanan (2005)&
4. ¢ &7 B3E P (Cronbach’s a = 0.947) » £
3P L T30 5% YouTuber ¥4 4 B & ¢
(I think this YouTuber is respected by others) °
ARSI TARL R RL e EFIE B
L% €| o PA M PR R AR et 4
m PSH#EEF X FEGOLL -PAE PS"’KX
p > Tolbert 25’ Drogos (2019) » # ¢ PA 75 3
3% P (Cronbach’sa=0.925)> % £ 42 p 27 &
% & 3% YouTuber & 4 5 7, (I think this
YouTuber is good-looking) > # 2 PS 5 I 7%
P (Cronbach’s a = 0.949) » * £ 4gp 5 Mz
YouTuber " |

PR 2B > S b d ALE B T A
Donald Horton £7 Richard Wohl 7 1956 # #
Do iERE RAEHE - AE A g B
ko dok fR2b ¥ 1 - B A H I k&
‘_ Tt (k) e i (WP IR - & errr’?K
Lot - BREAk g B e ?#‘L
= 'EIE B opzAEF AL (Hoffner 1996;
Hoffner & Cohen, 2015) (Cronbach’s a.=0.935) »
RER g ; M iz % YouTuber 3 & B 4 (% &R
ﬁ*ul%cfr’)’ﬂ * f— 42— % (This YouTuber makes
me feel comfortable, like I'm with a friend)

Fﬂ”“é :~»\
@&

=y
"l

g e

o 4

WUE RN TEREE TR
AR LS Al R T AT

35 7 B 3% p (Hoffner, 1996; Hoffner & Buchanan,

2005) (Cronbach’s a = 0.95) » % 4gp 5
B YouTuber #_ s = 5 17848 4 | (This
YouTuber is the sort of person I want to be

myself) °

(This YouTuber thinks like me) °

44

POE# 2 & 5 - BA L7 B 8%
ERE S BERAY Lp - B o7 5 ol
¥ - pAFREER)fog B 5T Y 0w
Bsg p B~p % W(’)jcicki % (2009) (Cronbach’ s
a=0922) A4 3P 5 ¥ i2® YouTuber -
AGE AR ¢ B2 EERR ik £ | (Exercising with
this YouTuber will improve my overall fitness) °
Cl 317355 HrFgr i
aFp ELHY o w BHEP B3 Wojcicki &
(2009) (Cronbach’ s0.=0.878)» i~ % 48 p 4 " &
A ko A e B YouTuber 4% 4 i £ | (Iwill
continue to exercise with this YouTuber in the
future) °

AET PR REFLEFEAT LR
_amw?\@w Ehe F‘"F\ B3I
ABETRBEAIRF RN BEL R

S BFEEIRIR HRERL RS B EARM
PERERE LR BEIRBEMN G2 S
Lol = BEE RS o

=%
Pi‘ﬁﬂ‘ﬁfrv"%@

AT EE P ERS R %;"‘: U
600:’%}”’5’r?~13:517i}=\&“55 AT R
i PF“ ¥ T 4 DoSurvey b 0 3 ﬁﬁ BT
R R R A A mﬂfmﬂ Fomgmanw
BRX2 (5 LEFAEAIS BRI E 2
A

EHE T

*# % ¢ z SA~PA~PS~PR~WI-~POE
%2 CI - %)% °LISREL - F¢z%# ML F1 2 2 47
(Confirmatory Factor Analysis, CFA) ~ LISREL
= F# CFA %2 LISREL SEM (Structural Equation

Modeling)# 7 %Tﬁ%}&rb’%‘] 1~® 3 -

TR A 2 404 45
ERE A EY g BE A (2

FrRA ~2FPi)e 25 % SPSS &

E *ﬂﬁgﬁW*ﬁﬁﬁ‘”f’?ﬁﬁw
% LISREL - Hair % (2019) 3 M CFA ¥ {4
PR R ARILE AR T ABELEI

LEEMFFEAE = S 2EBER = 7

2. 3 P~ % £ #(Variance Extracted, VE) = .5
N B LS a9

3.3 BFH A VE B >t HAphE T >
R LG FEERR

4. # & »< & (Construct Reliability, CR) & =
0.7 MFEIRE F i & racd p N RE

(internal consistency) °



FHIES 282 % 48 VE 2 CRaGO

P =
WA AT

. (Z"l 1)
;’1" CR = il

S 2+ (34

BAARARECFFL R A 05
P#ics $°n B P kW VE L3-8 51
i FIE f R T S fo(i 4D M T 2 g
r3E P B ¥ VE = 0.5 & & e
T CR 2N 8 LG - BHEAAMELR
Bdc ¥ CR = 07 R &FHnz i &
Fg @ p 79T EXCEL % 2343+ 5 VE 2
CR -

5

SER T SNV T R
137 £(26.5%)% % 14 376 #(72.7%)~ # #
4 4 2(0.8%); #4220 & 2T (5 20 &)F 117
2(22.6%) ~ 20 & T 25 &4 309 %(59.8%)
26 & % 30 gt 44 £(8.5%) 31 & T 35 K 1
18 £(3.5%) 36 & T 40 &} 12 £(23%)% 40
At r (40 f)F 17 £(33%) o B £ A
BoRY T (ERY)F 92 £(17.8%) 0 2 &
4 314 £(60.7%) F 5 #1484 £(16.2%)% 4t

g A :1_’;5 27 £(5.2%) -
e N

B AN
o &
B 7
4= Z
== - A :;;}'
O :: f/ .r/

—
=

i

11
T

:

%H

11T

il

ARRERE

B2 = Ff CFA# 3 ¥R

45

1

]

f

. N /.
= -
iad .
R - \\

-E-— N

;/ N

T/  mopers e

~ ) ey f ]

i 3 SEM % {1 B

driPinsp iz 6 > 58 FB 3 30 &

(5.8%)~1G $ 127 #(24.6%)~ YouTube § 317

2(61.3%) ~ 214 3 24 %(4.6%)% |} =E F 19

2(3.7%) s F kb pE R F - ] BE(F F -

JPE)G 254 £(49.1%) s — ) PER = (3
§ PG 228 £(44.1%) > = o} P
= ,J\ E

h\jia_;l

o

)
(P 3=1F)F 19 £B37%) = i |
(P F2 )T T &(14%)% o | P2 (3

1) 4 £(0.8%) o

B AT

A SEM = ¢ » A8 A LA L0 - 2
#is CFA> ¥ - L3R SEM> 3 1 ¢ SEM £
ZREIFIZRPFNEM G A ¥ EES
Eom o ABE TR EFAY 0 A CFA LAk
AR FIH B AP B L S L2 A ¥ B A chip
MAYr & f AT TR ERFEH
%o R FARY 2 BEE .

L

ok b o
)

e
e
z

#F7 7 oA 4 1 & 2% i LISREL — 1§
CFA(H 1)~LISREL = F# CFA(®]2) % LISREL
SEM 7% % 4£HI(H 3) - # ¢ - 1f CFA 245
P NG RETFRF ML Ry RIEAR
Pen® oo ghde 2 P TR WIE P enT R
FREMNEER->07 292138 VE &
7 MR 13 254 0 VE ﬂ?fﬁlim oL A
#eo A A=0.7 %3 E o iEm 0.7%0.7=0.49 » &
8 VE PHEB 0.5 (dpif o ¥ 70+ 954 1 8
Mo h- BF CFA 24 - 455 445 for
R BA § T AT R L B A
construct)z. VE > 0.5 2 CR > 0.7 2. {&£ & » §&
# Hair et al. (2019)%3 VE 4 0.4~0.5 » 12
2 CR i3 0.6 ~0.7 5 i # % (marginal
acceptable)z &% o

= F¢ CFA &4 - FF CFA 2 {8 5 4om 47
oo A B FE VE>05% CR>0.7 21
PR AWM AR LB PRS- T
Z22 BT EM Gtk - BFE A
R R A AT ibeniE £ (weight) (B 2) 0 = Ff



CFA ¥ % AR ¥ 4 o] iver g7+
* ﬂ‘piﬁ:; SRl ORI Rl A ffs
b TR o 5 B SEM R4
‘H}Jfﬁﬁt'ﬂ‘? F'*mq%l’agl?’“r'/l?;l)
S B ER Fh kAR R 21 &4

ERGTEEA o

201 ¢ g Hipdpt A B o AN
RMSEA £ GFI > # # RMSEA } Bk if 58 eh
FAL (P ERE AR R M) LA
A AR B ] R G 8 B et iR
1 SRMR % *J%“ » RMSEA # SRMR #1 & 3%

FhE Mo AT 2 Hhe B ’—‘:Li
Ri% - 1+ CFA ﬁx%& - SN CFA(F)
NI E H RS e FF CFA 22 SEM 2
RMSEA fﬁ—l ] 0.09 1o frE A A2 0.1
PR T AT ARR i?rv«kp%s—;\ ’
TL GFI 1—&#&3’\3&? e 0.75 %
S AE AL LT ¥ Pigmliﬁo;}ﬁﬁlmCFI
% NFI ¥R4238 0.9 et i 8 - S (84 ff 4 fedp
2 PNFI % PGFI /48 > 0.5 coiftf »
Mk Ay EHde BRHL 2
e is g EE- ¥ CFA> @ #4 - 1% CFA(F )»

e S 'ﬂ{—}”CFA(F)IyEks%ﬁO7 9 {8 i 2
ZPRL BT R 50 4 (eron)- @ B F1% 2 VE A 0.5 i -
L1
Bt a¥tiped H 3f pedp #F 1 4 e dp 1
RMSEA GFI SRMR CFI NFI PNFI PGFI
) ik 2 <0.1 >0.75 <0.1 >0.9 >0.9 >0.5 >0.5
- 1 CFA (F) 0.083 0.80 0.065 0.97 0.96 0.86 0.68
- 1# CFA 0.080 0.82 0.057 0.97 0.97 0.85 0.68
= P CFA 0.090 0.79 0.077 0.97 0.96 0.88 0.68
SEM 0.094 0.78 0.067 0.96 0.96 0.85 0.65
3+ N pxy
B A Z2HA TR
LR PR AR {3 # 1 ¥ & BRI SRMSEA % § -

Tiaf s BB L S R E R o T i
L 4024121032 BAEP (57 3F B
$) B 6 BEE LR k2 T el o 2.38 ~
4.61° % M= B FF 2 w0 T g o kB
% SA AT % 447~4.61PA » 5 % 2.38~44
(5 - %LF »30)PS A~ 1 % 3.46~3.84(5 - 3L
F o 48) PR & % 5 3.9~438-WI &~ % 5 3.73
~ 442 ~POE A i 5 404 ~421 2 CI = %
2005 366~39 Bk LEMER <T@
& ¥ &4 fe (Kline, 2005) -

R A

AETF-BFE O R32BIEA(ME 2
BF el BEZRAIT - KE 3 ¢ F 1w
o BT EAE LG A e A
Cronbach’s a fﬁln\ w501 ~.93 A9 3R
BEEL946 L F TR BFE P IPAZ PS
¢ Cronbach’s o “_\_*?.7 BEREMEE AFES
FlR Y AP F - ALF w0 BRAA R A TR
iiiﬁ); BAAGT R AR AR ARM P f;
R ABEAS R A AER B R Fo
i/q:i.‘w %«E‘ﬁ%\\ﬁ— Vi’%']’%]‘t%;?‘}/%’*{
g3 3] PA 1.501 W—’J 3.912> @ PS j€.572 #
4"]894 Aot > T AR RIBLIB R o A
SERTE R R L P (A L

46

R0 S kEE pe st o AP MR T
LISREL - % CFA -~ LISREL = ¢ CFA z
LISREL SEM #* § % W2 2 & 4rF 4 ~ 6 -
Bl 4 52— ¥ CFA » & i bmeki K cnEEH 8 2
BendRa o WL F WM o A Y - B
Fl RSB FLAPM o AFFF 5 * LISREL
A0 A TS £ Al BEET 0 R EFLa
£ 5> T A * SmartPLS 72 #0 k8 ok Fl2
SRR S S LR ol I
MR FREER FL R L faT
9§ E* g g

Bl 5 5= ¥ CFA Rljans » ‘r’w‘lép’%
2% Total- = BF 2 5 -FEFl 2 v £ 4R
%4 > PR(0.88)% £ ’é%ﬁa‘,? WI (0.86) ~ POE
(0.75) ~ CI (0.72) ~ PS (0.71) ~ PA (0.68)% SA
(0.66) o d = i F] & F| % BE 0% 2 BT (il
2 30 BIEP 2 MBEHFLSE > &y T
FERERY LR TG 5 AR
R BRI -

B 6 4L 3 & 1 SEM BI(%1 4% FF 5] % B
f"‘) » e #7035 Ruds LISREL BI& R 51 E)}ﬁ-
PP 5! B2 SAPA PS
}:‘%"ﬁpLISREL Bl E %3 s R EE® vt
7% #ix(exogeneous variable) 7 iz f].*‘u?‘]% B Ak



TR GF AT T AL p R Y — POE = i i 48 TLeih » 489 *F (& 715 M
F’“’m PR ~ POE 2 Wl 2 &+#a Cl R )y BepLl - BRAWLIEL(EFT » M%)

LISREL Bl % ¢ e p £@8 & TR B ek > § 43 HEHA T - cnsk o A 6 cd
B 'F%%’i‘l 'B‘%ﬁif’ Wi HA g Foon o FRET LT SRR I KL R A2 KL M

TP A B ogp j7 % ic(endogenous ;,7,23-;3(% 3) o

variable): w # ¥ 7 3 CL 5 2 & e 7 #ic(A

te e FE) PR POE &2 WI § & p j=  EHGFE

9%@}25%%&%?*:;4&0@]6:’!%’ SA ¥t WI 3 A RERCEEL T :,,I‘,_JF% .J;

i ?’F"f"‘*é} CHBB i el e AH A LW 1[%“]‘?mVE&:H<“05 % CRb“ 0.7
ﬁ*;ﬂ& Fﬁg rﬂ.% merﬂ%ﬁ‘xg LA .ﬁ‘g‘ ﬁﬁ% éi]“ 1[?/,;\‘%_%\»&2;3 r#-z{-;»j m’f—iﬁ :;l:“‘;‘ °
- - iﬁsﬁ 7o B2 Bk R0 .
LK X

7 M B 6 2 SEM Bk ta TR %2 F % ¥
%A %7 PA>POE PR—CI 112 PR

2 WP it

B 5B Tiofe WRL KE  ER
SAl ARGEBPRELPLEINEB A nEE 4.47 1.06  -66 .65
SA2 ANE B RES R ED YA HRLT 4.56 105 -74 84
SA3 AmiaBieed RITRE 4.49 .09 -39 -26
SA4 ARZEBRELELRZIATHE 452 Lo 71 49
SAS ARG EBREL R @D B A L 461 .07 -76 .62
PAl ARG EBRELELEREERF) 437 115 -54 .08
PA2 ARG BELRLLER o 4.44 1.08  -49 .00
PA3 BRGES gt A L sl 4.43 115 -56 .02
PA4R" AniEREL et #g 238 1.30 89 21
PS1 BTREL AT - FhL 3.69 1.12 -00  -22
PS2 B e i Lo A i 3.73 L16 -0l -39
PS3 FREL s FERA R 3.46 1.23 08  -42
PS4R" iR i d gl 7 St 3.84 140 -20 -82
PS5 FR R g e fes i 3.06 133 30 -58
PRI TR AR R ﬁ!—aizqrﬁﬂ - As- R 3.90 .15 -30  -.08
PR2 s g ff—p TR Rl L BATE Y pF i 4.06 1.21 -43 0 -17
PR3 ek e BRE L R MR NG 0 Ae g Rpih 4.19 L8 -42 =22
PR4 MG B L e - BYEHT G 438 1.08  -48 25
PRS TS R AN § BT 4.23 1.22 -43 =26
PR6 R IIEER G (ATR S A RF TR R 3.91 128 -21  -53
PR7 ek Voo AR p LI e 3.87 1.43 =27 =70
Wil TREL e LA RS L GTEA 3.90 133 -37  -47
WI2 FREEAEZpE R (R e 3.73 1.35 -23 -59
WI3 TR g AR s 3.85 1.31 -29  -50
Wi4 ARG SRS R b 4.42 130 -63 -24
WIS AEE G BB RL R Sk 4.42 127 -62  -20
POEl  #1:2 i i o - Adidh § B &N chfF iz b 4.13 120  -37  -16
POE2 &gt d fele— Azds-fee A g Mz & p % 421 1.19 -44 10
POE3 &1 B il eln- Asgdh g icd Aenvd F 00 k5 4.04 1.21 -34  -28
c BT kehz B A g M frien it b Rle - A2 3.66 128  -20 -46
Ccn2 ok T ol Mg RGBS e i 3.90 125 -27  -40
C13 ARk g frzingi g ol 3.79 1.26 -24  -35
F AL

47



23 BRA

AE HB TIAGL () AEE nB4
A s SA  SAI ~SAS5 (5) 912
Faemsl(s
5 1) PA PAI~PA4R(4)  .501
o fsl PA PAl~PA3(3) 912
Y E(F
1 PS PSI ~ PS5 (5) 572
946 (3
L PS PSI~PS3,PS5(4)  .894 £ 1)
958
MAEM®% PR PRI~PR7(7) 906
4o f R WL WII ~ WIS (5) .886
PR
o 8% % pop POEI~POE3(3) 914
SRRSO e @) 930

N

Chi-Square=1657.84, df=384, P-value=0.00000, BMSEA=0.080

CFA

W4 -1

B 5 = r# CFA

A

/

g

/

i

!

i
:
W
H

Chi-Sguare=2056.00, df=288, P-value=0.00000, RMIEA=0.080

48

0.37 541

-\
“.TE

\

0.88
I

o -‘3-99
0.5

o i oz [o.20
0.36 p53 ““ amm i 1 D
PSS
@
Chi-Squere2L46.71, GER385, B-value=0.00000, RASEESD. 034
¥l 6 SEM
4 SR HRES %

BHRE BRSO B t B
SA — PR H< 029 585" &%
SA—POE H, 021 34177 B
SA — WI Hy, 0.14 2807
PA — PR H, 0.6 320" B
PA—POE Hs; 0.02 0.38 E1a]
PA — WI He 031 6.05"" &%
PS — PR H, 055 11.68™ #=%
PS — POE Hg  0.15 203" #&X
PS — WI Hy  0.50 11.95™  #&=
PR —»POE  Hy 0.11  -1.55 B
WI—POE  H, 048 688" &%
PR — CI Hi, 0.046 115 ES
POE — CI Hij; 0.68 15247 &%
WI— CI Hi, 0.18  3.64™ &%

s

1.96, "t=2.58, """t =3.29)

%, f: Path coefficient, p < 0.05, *p < 0.01,""p < 0.005 ("t =



405 g
T P yl T FA VE CR EESE
SAl 0.79 0.62 0.38
SA2 0.86 0.74 0.26
i3l (SA) SA3 0.78 0.61 0.39 0.69 0.92 Bg
SA4 0.87 0.76 0.24
SA5 0.85 0.72 0.28
PAl 0.88 0.77 0.23
Famsl (PA) PA2 0.94 0.88 0.12 0.82 0.91 %
PA3 0.81 0.66 0.34
PS1 0.82 0.67 0.33
£ 2k (PS) rs2 087 0.76 024 0.62 0.87 B
PS3 0.80 0.64 0.36
PS5 0.64 0.41 0.59
PR1 0.68 0.46 0.54
PR2 0.82 0.67 0.33
PR3 0.76 0.58 0.42
BALE M % (PR) PR4 0.74 0.55 0.45 0.83 0.91 Bg
PR5 0.82 0.67 0.32
PR6 0.80 0.64 0.36
PR7 0.75 0.56 0.43
POEl 092 0.85 0.16
L44%% % 558 (POE) POE2 091 0.83 0.17 0.78 0.91 E s
POE3  0.82 0.67 0.34
Wil 0.89 0.79 0.23
WI2 0.84 0.71 0.29
e ES (WD) WI3 0.86 0.74 0.26 0.61 0.88 BE
WI4 0.64 0.41 0.59
WI5 0.62 0.38 0.61
cn 0.88 0.77 0.23
EF A S XN (o)) cR 0.90 0.81 0.20 0.84 0.94 % %
cB 0.96 0.92 0.09
Rk Wﬁ%?%ﬁg Pl APl A4 PR

Bdst B ik e B1E(SA ~PA 2
PS) g%%*"?" | PR > POE 2 WI - i&—- # PR~
POE 2 WI R|i& R Bie Cle 7 S5 &7 4
i fiimnfn (4 7 RES
By ek g ok T)J_ra,ﬁifgﬁ’, PR _,.:51 WI »
PA % POE e} 82 5 1 o fe A i 35 F 2 580
“,ﬁ%“] PA—>POE - 2% PR—POE = B EX &
Lppma%’f""”* (& F]% B 1) > HAepynad 5|
g - LR 72 glﬁéf"‘%ﬂ/iﬁ ;',ﬁ%f‘:‘,;"
SREp @Fﬁ? % od 2 POE 73 p #scien
3% 4~ (Bandura, 2004; Gao et al., 2008; Kim,
2022; Williams, 2010) » #14 % 3+ #3555 &

=
e

49

N R = s k-2

POE-WI & CIR 3% b ¥ A F L = M %
# 3 POE — CI ﬁ”ﬁ"ﬁ‘_f/ #(0.68)F % % >
¢ Cl®F =48 eiry feankih (Beldad
& Hegner, 2018; Choi & Chung, 2013) » ## 7
#P 7 POE # CI 3 EERfEFERE L ES
PRk SR iﬁ*é FBLEE WA
AR SR R h ek TR R
g A { T A %FE"—}—%% == (Ajzen&
Schmidt, 2020) - ,r—gi:éu’nﬁfﬁ LR S MR
EE LRI A T L RS R Y o T
PRl By B3R HERS M

S oo



*E 3¢ WI# u3gp POE 2 Clo &
Hoffner 2 Buchanan (2005):%= 3 v= &
2 Kim % (2023)6%7 3 4 F 0 2 F FIR RS 2
CAFRE A EEER AT - o FEEEY

PEAETEH

» e gr

s

1

SEEFAFSMOE S pFEE S %‘?‘ﬁ‘f‘"?
i1 T'Fﬁ B de sy i1 o 12 R 2 RTHLRE A
2k s % (Kimetal., 2023; Schouten et al.,
2020; Stever & Lawson, 2013; Tolbert & Drogos,
2019) - 37 # % » % ¥ YouTube = 3 5} @3
é%ﬁ@%nyﬁﬁgﬂﬁ%ﬁEWLWM%
FT 3 A T 3 4e (Jain et al., 2017; Phua &
Tinkham, 2016; Tolbert & Drogos, 2019; Kim et
al.,2023) o X@ > (L5 & —‘ﬁ%ﬂ?gf}ﬁ!‘?qf‘g}iﬁ
BHAF B EFaoReE Y2l 7 iR
Bz BB (2 o b b o X PSR BSR4 b 4t
Fagl e SHuaipag o 4
AT ERT BRI EL e
WRATE TS R BRI B R B oA
ST Y AP L ez BB (SA S PA
i PS) 4rim B B4 it £ 4 i H PR ~ POE
e WI - “,ﬁ% R G e N = P S R g
POE# WIg CIzZ B aFHFL »bf o

@

RS R TR A ot E AR AP
P OA M R 4 B
o SRR A SR FY
EEE o FR A AnTHE

TR MR Mt § ik
BT Lo R T e d
25838 & COVID-19 * 7 f7» 2+ F A i
Ay Eh- RPN E R ARG
X EAFELDR A o F]P > FiER
WA R AL G T LA RARSGR ML e 1
LA a2 gl FRpE®RH2E£8
Aoko A d - EARM L L GOFB) (L
%2023 % 7 s M £ #2022 Horky, 2021;
Parnell et al., 2020) > ™ & # Pz F o

Ty
72 o

>

Th A~

7

K
=

3

A NI S N
g 3 & W
e -

bl

s
A
! 7

I g R LR
T Rk b S K

Si-

L

)

3
&
g

BAHEERY NS EEA T A
EOFYF L EPN G H S 8% 2 ok
(56.8%—64.5%) » B (& 2+ F 2 XNiFHHG 2
40 R E RSO L B A R L
Phvspiging &iv A8 84 5~ TEALAR
Fhplag By~ TURRFPIT: vk &
KRR T ¥ B d AR 2 THERRITR S
oo B TR F PO g o T 4R 2020 &
HWATFR U p A PP LG ARDLR
LR F R RG] 0 AR kg b g B
P R4 (LEI10E 52023 B &
2020) -

50

*E G R E T F YouTube Zunidiie i ik
1 61.3% » B|4F % PR Youtube A3 T 5 i 34
FR2ARE o AFFE L 7 A YouTube §
i » H ¢ Instagram ~ TikTok % % 4 4&F ¢ »
BT ARRAR S DT F R AFET S
U EAREREES 8 A Pq Pl i S
AR O F 2 R YRR TE IR S
BERL ARG AR TP AT EE
LEEE D EREERT AL N
CECE Pl s S A

342

LEx~FEm - gFE (2023)°(f8) AP

RER RO E RS TR e

=8 5 F 7 0 373) > 261273 o

https://doi.org/10.6223/qcpe.202305/PP.00

09
B Rz (2020)0 % AR T EH FIR DIEITTE

Ho R e A s PHTI6p

7
e

£ % 202 - 113-132 -
https://doi.org/10.6547/tassm.202012_20(2)
.0001

BRI PUE # (2022) o BREE AT A 0 AT
FUARETIRERY 5 FHY
T/ - 36(1) > 47-57 - https://
10.6223/qcpe.202203_36(1).0005

SRR E B aid (2022) BT LAY

BT R HATRYG o 7 EHTF
362) 93108 - https//

10.6223/qcpe.202206 36(2).0001
AR CRE© B (2016) 0 2 R T
T P EES S IR PR T TR
doER T F 7 0 303) 0 161-170 o
https://doi.org/10.3966/1024730020160930
03001
FoB LA UH- MEEETR
(2023) o The effect of acute exercise on
executive functions in people with
Alzheimer's disease or mild cognitive
impairment: A review o ¥ Ef T F 7/ -
37(1) ’ 25-39 o
https://doi.org/10.6223/qcpe.202303 37(1).
0003
Ajzen, 1., & Schmidt, P. (2020). Changing
behavior using the theory of planned
behavior. The handbook of behavior change,
17-31.  Cambridge University  Press.
https://doi.org/10.1017/9781108677318.002
Bandura, A. (2004). Health promotion by social
cognitive means. Health Education and
Behavior, 31(2), 143-164.
https://doi.org/10.1177/1090198104263660
Beldad, A.D., & Hegner, S.M. (2018). Expanding
the technology acceptance model with the
inclusion of trust, social influence, and
health valuation to determine the predictors

=

SE



of German users’ willingness to continue
using a fitness app: a structural equation
modeling approach. International Journal of
Human-Computer Interaction, 34(9), 882-
893.

https://doi.org/10.1080/10447318.2017.140
3220

Brown, W.J., Basil, M.D., & Bocarnea, M.C.
(2003). The influence of famous athletes on
health beliefs and practices: Mark McGwire,
child abuse prevention, and androstenedione.
Journal of Health Communication, 8(1), 41-
57.
https://doi.org/10.1080/10810730305733

Choi, G., & Chung, H. (2013). Applying the
technology acceptance model to social
networking sites (SNS): Impact of
subjective norm and social capital on the
acceptance of SNS. International Journal of
Human-Computer Interaction, 29(10), 619-
628.
https://doi.org/10.1080/10447318.2012.756
333

Gao, Z., Xiang, P., Lee, A.M., & Harrison, L., Jr.
(2008).  Self-efficacy and  outcome
expectancy in beginning weight training
class: Their relations to students’ behavioral
intention and actual behavior. Research
Quarterly for Exercise and Sport, 79(1), 92-
100.
https://10.5641/193250308X130867535430
59

Hair, J.F., Black, W.C., Babin, B.J., & Anderson,
R.E. (2019). Multivariate data analysis (8th
ed.). Cengage.

Hoffner, C. (1996). Children’s wishful
identification and parasocial interaction with
favorite television characters. Journal of
Broadcasting and Electronic Media, 40(3),
389-402.
https://doi.org/10.1080/0883815960936436
0

Hoffner, C., & Buchanan, M. (2005). Young
adults’ wishful identification with television
characters: The role of perceived similarity
and character attributes. Media Psychology,
7(4), 325-351.
https://doi.org/10.1207/S1532785XMEPO7
04 2

Hoftner, C., & Cohen, E.L. (2015). Portrayal of
mental illness on the TV series Monk:
presumed influence and consequences of
exposure. Health Communication, 30(10),
1046-1054.
https://doi.org/10.1080/10410236.2014.917
840

Horky, T. (2021). No sports, no spectators—no
media, no money? The importance of
spectators and broadcasting for professional
sports during COVID-19. Soccer & Society,

51

22(1-2), 96-102.
https://doi.org/10.1080/14660970.2020.179
0358

Jain, P., Pandey, U.S., & Roy, E. (2017).
Perceived efficacy and intentions regarding
seeking mental healthcare: Impact of
Deepika Padukone, a Bollywood celebrity’s
public announcement of struggle with
depression. Journal of Health
Communication, 22(8), 713-720.
https://doi.org/10.1080/10810730.2017.134
3878

Kim, H.M. (2022). Social comparison of fitness
social media postings by fitness app users.
Computers in Human Behavior, 131,
107204.
https://doi.org/10.1016/j.chb.2022.107204

Kim, H.M., Kim, M., & Cho, 1. (2023). Home-
based workouts in the era of COVID-19
pandemic: The influence of Fitness
YouTubers' attributes on intentions to
exercise. Internet Research, 33(3), 1157-
1178. https://doi.org/10.1108/INTR-03-
2021-0179

Kline, R.B. (2005). Principles and practice of
structural equation modeling (2nd ed.).
Guilford.

Parker, K., Uddin, R., Ridgers, N. D., Brown, H.,
Veitch, J.,, Salmon, J., Timperio, A.,
Sahlqvist, S., Cassar, S., Toffoletti, K.,
Maddison, R., & Arundell, L. (2021). The
use of digital platforms for adults' and
adolescents' physical activity during the
COVID-19 pandemic (our life at home):
Survey study. Journal of Medical Internet
Research, 23(2), 10, €23389.
https://doi.org/10.2196/23389

Parnell, D., Widdop, P., Bond, A., & Wilson, R.
(2020). COVID-19, networks and sport.
Managing Sport and Leisure,
https://doi.org/10.1080/23750472.2020.175
0100

Phua, J., & Tinkham, S. (2016). Authenticity in
obesity public service announcements:
influence of spokesperson type, viewer
weight, and source credibility on diet,
exercise, information seeking, and electronic
word-of-mouth intentions. Journal of Health
Communication, 21(3), 337-345.
https://10.1080/10810730.2015.1080326

Schouten, A.P., Janssen, L., & Verspaget, M.
(2020). Celebrity Vs influencer
endorsements in advertising: The role of
identification, credibility, and product-
endorser fit. International Journal of
Advertising, 39(2), 258-281.
https://doi.org/10.1080/02650487.2019.163
4898

Stever, G.S., & Lawson, K. (2013). Twitter as a
way for celebrities to communicate with fans:



Implications for the study of parasocial
interaction. North American Journal of

Psychology, 15(2), 339-354.
https://doi.org/10.1093/0bo/978019975684
1-0181

Tolbert, A.N., & Drogos, K.L. (2019). Tweens’
wishful identification and parasocial
relationships with youtubers. Frontiers in
Psychology, 10, 2781.
https://doi.org/org/10.3389/fpsyg.2019.027
81

Wojcicki, T.R., White, S.M., & McAuley, E.
(2009). Assessing outcome expectations in
older adults: The multidimensional outcome
expectations for exercise scale. The Journals
of Gerontology: Series B, 64B(1), 33-40.
https://doi.org/org/10.1093/geronb/gbn032

Williams, D.M. (2010). Outcome expectancy and
self-efficacy: theoretical implications of an
unresolved contradiction. Personality and
Social Psychology Review, 14(4), 417-425.
https://doi.org/10.1177/1088868310368802



[

o4 W

o+

¥ &+ #x / Chou, Rejoice Tzu-Chin

B gl BT O o BIRRE L

B EFEBITITE B R ekt

i S A R € 1 \ISO/IEC27OOI'2022 TME >E I LG PR
w2 ~ 14064-1:2018 . —\«ii‘t]m_j_s} WHELITRFERFED -
TSSCI1 & 2% R -~ SSCI%?}:@ AR-SCIE$ 4% f “El$ %4
RS 384l 2 aRTRFELT - MER

e o E"}ig,iﬁm‘%g‘é;\ﬁéﬁg%%iﬁ\‘s‘?ﬁljé}é’]}é"ﬁ‘
Megd @y wizso

bl

General Education, Financial Technology, Data Mining, Big Data
Analyses, Multivariate Data Analyses, Information Technology,
Human Resources, Electronic Commerce, Educational Research,
Web Survey, Longitudinal Data Analyses, Cross-sectional Data
Analyses, Structural Equation Modeling, Confirmatory Factor
Analysis, SmartPLS etc.

gy g A4S A FIEEE TSSCI~ SCIE ~ SSCI 2 Rp § % & 414

Hp T o

B

F
e e

R

(¥

e

: M A% / Chen, Sze-Chieh ml‘%\ B E R AP a T RAs s
! 5k Mk / Chang, Wei-Lin EFJ%& R AR § R -k
! #kE=5F /Lin, Ting-Yu I&l’%‘« AR § R R SRS & )

* #k R & /Lin, Cai-Rong

&

E%‘;:ﬁ;@k 2 jb;hhﬂjl ?igg_l

53




